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Greeting

The Women's Network of RWE/innogy SE has
proven that when like-minded people get together
they can build up athriving network in 10 years,
which continues to exist despite the most drastic
of changes at RWE AG — division into two separate
companies. Moreover, the network is likely to be-
come even more important, functioning as abridge
between the two companies as they develop future
strategies based on agreater understanding for
one another. The networkwill therefore take on yet
another highly significant role.

We have not only succeeded in increasing the visibil-
ity of the active women in the Group and facilitating
more extensive communication between them; we
have created our own network identity. This would
not have been possible without the dedication of
the women who helped build up the network by
continuously showing great socio-political commit-
ment to strive for the network’s advance. Never
losing sight of this goal, these women have contrib-
uted significantly. Together, they developed visions,
ways of connecting value-creating potential across
countries and companies throughout the Group,
building up a strong team spirit between the women
involved and spreading positive energy.

But experience with this approach has also shown
us that networking requires persistence and a
consistent effort, if the planned objectives are to
be achieved. A crucial prerequisite for good net-
working is the equilibrium of giving and taking by all
involved. Striking the right balance here has amajor
impact on the development and satisfaction in the
network.

My first encounter with the Women'’s Network in
Leipzig in 2013 left me withalasting impression

of the strength and diversity of the network. In
subsequent cooperation during supervisory board
training for women in management at RWEAG,
one of the lighthouse projects, my first impression
was confirmed that this was a sustainable, resilient,
dynamic network whose members give one another
mutual strength and support and take pride in their
joint achievements. | also learnt that how important
this network is for standing together to cope with
the change processes in separate companies.

Along with the group cohesion and pursuit of
common goals, individual self-improvement through
professional development is another one of the

key pillars of the Women'’s Network. This became
clear to me in our joint training sessions, which
also showed me how important the network is for
improving general understanding among women.
Herein lies akey to the future, greaterunderstand-
ing for one another and better cooperation be-
tween allinvolved.

Iwould like to wish the Women’s Network of RWE/
innogy SE all the best for the next 10 years. Maybe
we will be celebrating the 20-year anniversary to-
gether as a Senior People’s Network in2027!

Looking forward to a powerful future!

bh.0duo-fye

Yours
Monika Schulz-Strelow

“We are the heroes of our own history” — when | recently came across this
quote by the American writer and women'’s rights activist Mary McCarthy, |
had to chuckle because of its double meaning. Whether we achieve some-
thing great at the end of the day or whether each of us writes and tells her
own, smaller story, we all are connected with the Women's Network of RWE
and innogy through something big. Numerically, we are amongst the largest
networks. We are proud of this! To be honest, who would have expected
that when we met for the first time in 20087 At the time, we entered new
territory and some people thought that we would dissolve after a year or so.

But we did not. Far from it!

The Women'’s Network of RWE/innogy is a pan-
European association, which has grown to are-
spectable size of currently 450 women. There are
no limits on membership numbers! The network’s
first meeting was held in Berlin in 2008 and was
attended by just 30 women. At the time, there was
atrue pioneering spirit; now, the formathas become
established, without taking well-trodden paths.
Quite the opposite! Following the reorganisation of
RWEand innogy, the network continues to operate
across both companies on the basis of sub-net-
works at each company location. These sub-net-
works, while engaging separately in their own activi-
ties, are coordinated by a Steering Group.

A different Group company hosts the annual
meeting each year, with the host company’s
business featuring as one of the main topics of the
meeting. In addition to networking.

Conference venues have included the UK, the Neth-

Greeting

erlands, Germany and the Hungarian and Polish cap-
itals of Budapest and Warsaw. Depending on the
different core businesses of the hosts, the range of
topics addressed has covered generation, the grid
and retail activities. The women participating have
had the chanceto get to know the Group and its
various businesses while broadening their horizons.

In addition to the annual conference, a Business
Workshop was initiated in 2010and is held in the
spring of each year. It centres on a current topic
concerning the business of RWE andinnogy.

The network has formed a sub-group, a so-called
STEM network, which is promoted by the Chief
Technology Officers of both companies who act as
sponsors of this sub-network. It comprises net-
work members with abackground in STEM whoare
involved in technical projects.

Another activity of the Women’s Network of RWE
and innogy SE is the Women in Energy Policy initi-
ative. Members of the network educate interested
students on energy matters, such as energy politics,
in interactive university workshops. As aresult, the
Women's Network not only creates strong internal
connections, but also helps women to broaden their
external network and deepen their energy industry
knowledge. As we say for our motto: “Let’s go for

it —with energy!”

Yours
Dr Marie-Theres Thiell
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Looking back

More than ten years ago in 2006, the then CEO of RWEAG
established a Diversity Office for the first time in the compa-
ny’s history. Its purpose was to promote greater international
mobility and moreover to increase the numbers of women in
management. An Executive Mentoring programme for wom-
en in senior management positions was also introduced then,
which continues to this day. At the time, a Women’s Network
had already been organised at RWE'’s UK subsidiary npower.
The idea to establish asimilar group at RWEwas thereforenot
long in coming. Back then in 2007, that is, ten years ago, the
Diversity Office invited women in management positionsto
help coordinate the association. The current Women'’s Network
thus emerged over the course of several meetings. In 2008,
the Network became independentwith the inauguration of

a Steering Group. In the early days, the group’s main tasks
consisted of convincing people and overcoming scepticism.
Today, the tables have been turned and the Network is now an
established part of our vibrant corporate culture.

Since then much has changed for women in our Group — not
least because of the hard work and dedication put in by the
Women's Network. There are more of us — in senior positions
aswell. Part-time, flexible working hours and working from
home are now options for all employees — whether male or
female — at all levels of the company. They are not just options

— they are encouraged. With regard to diversity, specific objec-
tives have been defined to increase the proportion of women
in senior management positions.

RWEand innogy have long since recognised the need for
women in the company overall and in management in particular,
and thus understood the contribution of the Women’s Network
to this purpose. More women means more diversity. And more
diversity is the essential factor - to improve and drive our per-
formance. For this reason, the Board of Management at innogy
has proclaimed that one of the key issues for 2017 should

be afocus on diversity and the advocacy of more women in

Our Women'’s
Network —
A Success Story

management positions in particular. At RWE, diversity is also
animportant issue and has been made a significant criterion in
future appointment processes.

There is one thing, however, that has remained constant over
the years: from the outset, the Women’s Network and the
Diversity Office have worked together hand in hand, pursued
common goals and launched numerous joint initiatives that
continue today. Special training, coaching and workshops for
the women in the Network have been planned and implement-
ed in coordination with the Diversity Office. Evena concept for
apreschool has been put into practice. Likewise, as aresult of
this collaboration, women have been appointed to strategically
significant lighthouse projects. Only recently, we have succeed-
ed in carrying out some major projects, such as the organisa-
tion of the STEM summit at the beginning of the year for the
VdU or the latest endorsement of the international statement
on the advancement of women at the W20 summit by innogy

— acompany thatalso presents the Women's Network as an
example of Best Practice.

As for the future, we are working on plans
to make even better use of the professio-
nal and personal skills of the women in our
Network.

Andrea Dorsch-Kellermann, Giordana Doppstadt,
Dr Claudia Mayfeld, Alison Chappell

Fast forward

A brief look back atour events

Tenyears of the Women’s Network — this has been a decade full of events in different
countries, intensive discussions, exchanges of valuable professional information and, of
course, sharing unforgettable experiences. Here is a brief chronology:

In Berlin, the first official starting
signal is given for the Women’s
Network: around 30 women initi-
ate a Steering Group to organise
activities independently of the
Diversity Office.

“Let’s see if you're still together
next year,” Human Resources
Director Fitting forebodes atthe
annual conference in Essen. Dis-
cussion topics includereconciling
work and family, communication
and customer service.

Fast forward

How do | build my career as a
woman and what are the most
important skills for getting a
promotion? These were some

of the questions discussed by
around 100 participants atthe
carefully organised conferencein
Den Bosch.

At the conference in Budapest,
participants can choose fromfour
workshops on RWEDbusinessin
Hungary, which are held at differ-
ent locations. On the second day,
guest speakers include a head-
hunter who informs participants

On International Women’s Day,
the first Women’s Network
Business Workshop is held in
Paffendorf castle. The venuefor
the annual conference is Cardiff.
In autumn, the Women'’s Net-
work is introduced to the new

At the Business Workshop in
Miilheim, the STEM Network is
born. The central issue at the
annual meeting in Leipzig is the
transformation of the energy
industry; the “Womenin Energy
Politics”(WIEP) initiative also

of the requirements for women in CEO Peter Terium.

management positions.

gets the go-ahead.

In March, around 60 women meet
in Brussels to discover how the
EUworks as research for the
WiEPinitiative. Atthe conference
in Warsaw, over 100 participants
enjoy inspirational lectures on
innovation and the Polish RWE’s
business activities.

_—

The “smart city” is the focal
point of the Business Workshop
at Dortmund Ballettzentrum. At
the conference in Bergheim, the
spotlight is on how conventional
power plants can be partnersfor
renewables, as well as ideas for
the future of the Network.

Wall Street atmosphere
abounds at the Business Work-
shop at RWESupply & Trading.
At the conference in Frankfurt,
around 130 participants discuss
the challenges associated with
the transformation of the energy
market that must be overcome
to be “fit for the future”.

10th Anniversary

We celebrate 10 years of
success and are united
despite diverging paths!

Demand exceeded capacity at
the Business Workshop on
innovationin Essen. A sure sign

that the exchange of opinions and

networking within theWom-
en’'s Network continuesto gain
influence!

Not knowing that a major
change is ahead of us, the
,Consolidation of the
European energy sector’ is
topic of our Business
Workshop. And our Annual
Conference in Prague
states that ,even the sky is
not the limit!*

The role of networks within
complex tranformations is
outlined in our Business
Workshop together with
colleagues from E.ON and
our visit at Eemshaven
gives inspiring insights into
future oriented ,renewable’
power plant technologies.
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First meeting in Berlin

About 30 women paved the way for the future activities of
the Women’s Network at their 2008 meeting in Berlin and
initiated our Steering Group. This enables the Women’s
Network to launch our original activities, coordinate and
organise them independently of the Diversity Office.

By way of introduction, Dr Peter Engelhard introduced the
RWEr representation in Berlin, describing how it was es-
tablished after the opening of the border and how political
activities work in Berlin. In the first lecture of the day, Elis-
abeth Kelan from the London Business School addressed the
typical behaviour patterns and implicit expectations within
organisations which correspond to male stereotypes. However,
research studies by The Lehman Brothers Centre for\Wom-

en in Management clearly demonstrate that teams are more
innovative when they consist of diverse members —a clear-cut
argument for more diversity at RWE aswell.
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The next speaker, Ulrich Sollmann from Keese und Sollmann,
introduced a mentoring programme funded by the Federal
Ministry of Family Affairs which aims to help more women
enter management positions. Some of theobstacles highlight-
ed were:
« Women work in amore goal-oriented manner on the task

at hand, rather than strategically towards their careers
+ Gender-typical leadership styles
« Dominance of “male networks”
« Strong competitive mentality on the part of men
« General prejudice against women in top positions
« Managers’ reluctance to take time off work for family reasons

Sollmann strongly urged participants to start working towards
the establishment of awomen’s network at RWE. The partic-
ipants agreed that the capacity to initiate their own activities
in future would be an essential step. For this purpose, the de-
cision was made to establish a Steering Group as the nucleus
and coordination centre of the Women’s Network. This would
enable the network to operate independently, yet in close
collaboration with the Diversity Office. In summer 2008, the
Steering Group was inaugurated and has been coordinating the
Women's Network sincethen.

2010 201 2012
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Greater commitment to
iIncreasing the number of women

In management

Alwin Fitting visits Women’s Network Meeting inEssen

At the second annual meeting, the new grading system was
on the agenda, along with the new diversity objectives to
foster greater commitment to increasing the number of
women in management. Alwin Fitting was invited as a distin-
guished guest.

Three major topics infocus

The meeting was held at the end of October 2009 in the RWE
Tower in Essen, beginning with an opening address by the
organiser of the Women’s Network, DrMarie-Theres Thiell.
After aretrospective look at the network’s latest activities, we
started off the panel discussion. Three important topics were
on the agenda:

* “The compatibility of work and family”: one aspect that was
discussed was the establishment of opportunities formana-
gers to carry out management tasks part time.
“Communication”: this included a discussion of how women
could play agreater role in representing RWEto the public. One
argument was that, according to studies, it is the women in
families who make decisions on electricity and gas providers.
“Customer Service”: the discussion followed up on the first
Group-wide, international exchange on Best Practice. This
led to the development of what has now become the effi-
cient Prosumer Service in Retail.

.

.

“This is a nice little group” — a statement that inspired us
In the afternoon, Diversity Officer Dr Claudia Mayfeld took the
floor and spoke about her work. As the finale for the meeting,
Human Resources Director Alwin Fitting was invited, as the Di-
versity Office was located in his department at that time. Fit-
ting had difficulties coming to terms with his invitation; he was
unused to women in the workplace, let alone in management
positions. After some general, pleasant words, the discussion
turned to the topic of what should be done to increase the pro-
portion of women. Fitting was rather reluctant to concede a
women’s network any kind of opportunities for future develop-
ment. He expressed the conjecture that such a network would
no doubt break apart sooner or later — and even went as far as
to allow himself the following statement: “This is a nice little
group, but let’s see if you're still together next year.”

Statement on posterity

Obviously, we were already of adifferent opinion then, which
has turned out to be the right one. These days, nobody ques-
tions whether awomen’s network is necessary. In spite of all
his negative comments, we thanked Fitting for his attendance
and promised to support the implementation of the diversity
objectives in any way possible through collaboration with the
Diversity Office. On aside note, Alwin Fitting appeared visibly
relieved as he made his exit.

2014 2015 2016

2017 2018 2019

Essen, Germany
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Networking as a career opportunity

The evidence is clear: it is not only performance thatdetermines

career development in a company

How can | build my career? What are the most important
skills needed for promotion? What other aspects do | need to
consider? These were just a few of the questions that around
100 participants discussed at the 2010 annual conference in
Den Bosch.

Summertime atmosphere in the Netherlands

The thoughtfully organised conference was held in 's-Her-
togenbosch, the headquarters of Essent in the Netherlands.
With beautiful weather — blue sky, sunshine, 30 degrees — and
atasty networking lunch the day got off to a perfect start.
Nina Skorupska, CTO at Essent, gave the welcome speech.
She explained Essent’s business fields and outlined the objec-
tives for the next few years. Next up, Dr Marie-Theres Thiell
summarised the accomplishments to date and explained the
development of the internationalnetwork.

Diversity management: there is still alot to be done!

Dr Claudia Mayfeld, Diversity Officer at RWEmade clear that
besides the all-important gender issue, demographic change,
the projected age pyramid or internationalisation also rep-
resented huge challenges for RWE. However, according to
Mayfield, these trends would also open up new opportunities.
She pointed out the prospects for effective diversity man-
agement, leading to the acquisition of new talent and sparking
innovative projects in the Group. The Polish sub-network at
RWEPolska and RWE Stoen Operator then reported on the in-
itiative “Women with Energy” that had been supported by CEO
Jirgen GrolRmann, which aimedto provide optimal support for
business in Poland.

2008 2009

The anatomy of corporatepolitics

The most arresting speech of the day was the one given by
Susan Vinnecombe. The internationally renowned author gave
an inspirational lecture on the topic of “How to navigate your
way to the top”. She pointed out the universally applicable rules
of the game, which no doubt also include hard work, outstanding
performance, flexibility, commercial acceptance and an exten-
sive portfolio of experience. However, these criteria alone are
not enough. In her lecture, Vinnecombe emphasised just how
importantit is to actively influence proceedings in companies.
She named specific examples, explaining the best ways to break
down opposition and push through with one’s own goals and
concemns, while presenting oneself in an advantageous light and
clarified that women often neglect to nurture effective relation-
ships with “management upwards”. She urged the participants
to exchange opinions with others in the RWE women'’s network
so that they could mutually benefit from each other’s advice.

World café and Food for Thought

There was no shortage of networking. Participants exchanged
ideas in small groups in a“world café” style. Josephine Green,
Professor at Glamorgan University, closed the afternoon
session with alecture on the topic of strategy and innovation.
She left no one in doubt: in order to expand and develop new
business ideas, companies need more than just the latest tech-
nology — they also need approaches for making these socially
responsible and sustainable. The conference concluded with
afinal “Food for Thought” dinner, which was also attended by
Peter Terium, then CEO of Essent. Terium got into discussions
with many of the participants and openly answered questions.
He reiterated the importance of an international women'’s
network in the Group and encouraged the participants to take
advantage of the opportunity to network, offering to support
them in any possible capacity.

The two-day conference held a variety
of interesting topics forthe participants.

Many things have happened over the past 10 years on which
we can look back on. But for ELMU-EMASZ, the Hungarian
subsidiary of RWE, 2011 was especially decisive: the Hungar-
ian capital hosted the 2011 Women’s Network Conference.
The patron of the event was Dr Marie-Theres Thiell, President
of the Board of Directors of ELMU-EMASZ.

The German, British, Dutch, Czech, Polish, Slovak and Hungar-
ian guests were offered an array of interesting programmes
for the first afternoon. At the workshops held in four different
venues, participants could choose the topic they considered
the mostinteresting.

The hostesses welcomed audiences in discussions on two dif-
ferent, yet related issues. At one of the workshops, the Head of
the Sales division, in cooperation with the Sales team, present-
ed the current situation of the Hungarian electricity market
and the position of ELMU-EMASZ in the market.

In the customer service workshop, the participants heard
about the background, achievements and challenges of the ISU
biling system. ELMU-EMASZ was the first company in Hunga-
ry to introduce the two-tier billing system. Then the speakers
discussed the introduction of teleworking and its advantages,
as we realised back in 2011 that working from home cangreatly
help women with families to find a balance between work and
private life.

How can you be successful in the competitive market when
you have to simultaneously consider the interests of private
owners and the public? The topic was skillfully presented to
the audience at aworkshop held by the CEO and the CFO of
FOGAZ Nyrt, which was still under RWE ownership at thetime.

As afourth option, the conference participants could take atrip to
the Matra power plant, 90 km from Budapest. The coach trip was
ahuge success. The presentation, the walk and exhibition visit to
the site of the power plant gave the conference participants a
new insight into the process of power generation. The wide range
of the programme in addition to the special hospitality of the
plant’s staff and CEO Jézsef Valaska’s attention to detail made
the tour really memorable, not least because all of the women
received a gift of Swarowksi jewellery at the end of the visit.

2014 2015 2016

After the toast by Henning Rentz to start off the business
dinner that followed the workshops, the event continued with
the announcement of happy news: it was officially announced
that aboard decision had been made to raise the percentage of
women in the top echelons of RWE.

The second day of the conference started with atalk given
by the German Ambassador to Hungary, who gave afrank
and comprehensive analysis of German-Hungarian relations
and answered questions from the audience. The next lecture
addressed the next steps to be taken once the decision an-
nounced at the business dinner has been realised: the advisor
of Egon Zehnder International, a headhunting company for
top managers, gave an exciting talk with the title “Womenin
leadership”.

For the closing event of the conference, the 150 participants
held discussions in four groups about the topics of the various
talks. The groups engaged in anumber of interesting and ex-
citing debates about career models for women in top manage-
ment, practical tips for applying for top management positions,
efficient communication and how women can best prepare for
operational management tasks.

In keeping with the social commitment of the Women'’s Net-
work and ELMU-EMASZ, the fittingfinale for this high-quality
event was the presentation of help to those most in need.
Thanks to the joint donation by ELMU-EMASZ and Dr Ma-
rie-Theres Thiell, we presented ultrasonic equipment to the
neonatal department atone ofthe region’s largest hospitals.

We came away from these two very eventful and meaningful
days all the richer for the many interesting discussions and
valuable new relationships. Looking back we would again like to
say thank you for the opportunity, Women’s Network!

2017 2018 2019

Den Bosch, Netherlands

2013
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Leading women

discuss the future

First Women’s Network Business \WWorkshop
to coincide with International Women’sDay

2012 marked the start of our international Business Work-
shops. The first host was RWE Power, with the main focus on
lignite power generation.

Consolidated women’s power

Aptly scheduled for International Women'’s Day at the be-
ginning of March, the first RWEWomen’s Network Business
Workshop at Paffendorf Castle in Bergheim near Cologne was
attended by over 100 female executives from German, Dutch,
British and Eastern European Group companies. The host com-
pany for the event was RWE Power AG, represented by CEO
Dr Johannes Lambertz, the founder of the Women’s Network
at RWE Power, Elisabeth Mayers-Beecks, and the Head of
Management Development, Markus Wentz.

Mentoring programmes and professional development courses
Starting off theworkshop, Johannes Lambertz shed some light
on the business activities at RWE Power, the economic condi-
tions associated with the transformation of the energy indus-
try and future challenges for lignite-based power generation.
Participants then exchanged information about their respec-
tive business fields. Potential synergies were to be followed

up in cooperation with the Women’s Networks. Afterwards,
Markus Wentz pointed out that the share of suitably qualified
women in a highly technical company like RWE Power was

still minimal. “Currently only four percent of our management
positions are held by women. As of 2018 this is to increase to
twelve percent,” said Wentz. Female candidates’ careers are
to be supported through proposals such as mentoring pro-
grammes, professional development courses and measures to
improve the compatibility ofwork and family.

Women's networks essential for successful business

After the talk, the participants held a discussion. Elisabeth
Mayers-Beecks stressed: “Considering the challenges for

the Group that have been outlined today, exchanges likethis
between the international Women's Networks are going to
become even more valuable for our Group’sprogress.”

Dr Marie-Theres Thiell announced that the workshop would

be repeated annually at a different company each year. Thiell
felt this would bring positive results, commenting: “WWomen are
going to have an increasing influence on the continuous devel-
opment of our corporateculture!”

Excursion

The Business Workshop concluded with an excursion. Partici-
pants could choose between two options: a drive through the
Garzweiler mine in one of RWE's off-road vehicles or a tour of
the innovation centre at the Niederaussem power plant.

2008 2009 2010
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Diversity as an integral element
of business strategy

Important topics in Cardiff

Npower, the UK subsidiary of RWE, was in 2012 an integra-
ted generation and retail business with a large renewables
business and over 10,000 employees. It prided itself on being
active on diversity issues long before they were topics at
Group level, and CEO Volker Beckers was one of the first
mentors on the Executive Mentoring Programme for women.

Thus, he immediately volunteered to host and sponsor the
event on the condition that two issues close to his heart would
drive the agenda. Thesewere:

1. How can diversity be linked to a broader business agenda,
including Corporate Responsibility, agile working and entre-
preneurship?

2. What can an organisation do to give young talents
leadership experience in preparation for aleadership role?

Renewable projects in Cardiff

The choice of Cardiff as location was obvious to the small
organising team — Cardiff is the capital city of Wales, and
represented a microcosm of the npower business, with major
renewables projects on its doorstep, a coal-fired power station
Aberthaw, retail customers and arange of corporate responsi-
bility initiatives. This was not so obvious to participants, who
wanted to know why the conference was not being held in
London. The answer was simple — it would cost 5 times as much,
and npower did not have a significant business presence there.
The event included atour of the power station, which was a
real eye-opener for many delegates, an inspirationaladdress

by Dame Julia Cleverdon, the independent Chair of npower’s

2014 2015 2016

Corporate Social Responsibility Committee, and a closing
address by author and academic Alison Maitland who linked
future trends in working to opportunities for women — prefig-
uring many of the ideas which have since been highlighted in
our Great Place to Work initiatives. Internal speakers included
Volker Beckers, Julia Lynch-Wiliams, CEO of the UK renewables
business and HR Director Chris Pilgrim, who gently and humor-
ously challenged the audience to think about what relevance
Diversity issues had for business success and the customer. A
range of workshops expanded on these themes, and young
talents talked about the creative ways in which they had devel-
oped their leadership skills with support from the business.

Feedback was very positive, though the event was not with-
out its issues. Transport to and from the power station was
delayed, with consequences for the agenda! A bigger issue,
though, was the expectations and behaviour of some of the
participants. The invitation list had been openedmuch wider
than for previous events, and it became clear that there was

a group of women who did not really understand the nature of
the WN conferences. Some chatted to each other during the
presentations, and others asked for a German football match
on TV. It seemed that some of the ladies were not so much
interested in the broader business agenda ofdiversity and just
wanted tips on how they could build their careers. Clearly, at

5 years into the Women's Network it was time to refocus on
what its purpose and priorities were — as with any organisa-
tion, strategic purpose must be regularly checked, definedand
communicated.

2017 2018 2019

Bergheim, Germany
Cardiff, Wales
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Successful flagship
Looking back at the Women’s Network in2012

Full speed ahead, sails tight and strong — the participants
of the Women'’s Network were proud of the flagship shown
on one of the charts. If the flagship is the leading ship in a
naval formation, then the Women'’s Network is the flagship
of various diversity factors, such as age, multi-cultural mix,
disability and precisely gender.

Eventhen, on 22 October 2012, the Women’s Network com-
prised 450 members, 170 of whom had come to the multi-pur-
pose hall at Kruppstrasse to present the network to Peter Teri-
um, the CEO. Although his position as CEO would have justified
his right to be the proverbial rooster in the henhouse that day,
he eventually was not, as Dr Torben Hendricks talked about

the Euro crisis and its repercussions on the energy market,and
Martin Muhr and Thomas Birr informed the attendees about
their respective businessareas.

Female ene